TRANSLATION OF COLLEGE PUBLICATIONS BP 8030

The Governing Board authorizes dissemination of information about college programs and
services in languages other than English. The Governing Board requires that the standards
of language used in such translations are equivalent to the highest standards of English
usage. The Director of Marketing and Communication in consultation with members of the
Foreign Language and Communications Division, is responsible to ensure that accurate and
appropriate non-English translations are used in college publications and advertising.
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