Assignment 1 – Local Business Marketing Strategy
Bus 50

Your Name __________________________

Directions: Pick a LOCAL business, not a chain or franchise located locally, and describe its marketing strategy using the guide below. Please word process or write neatly, using college level organization and grammar.
When Finished: go to Blackboard and click on the appropriate Assignment link. Cut and paste from the Word document into the turn-in window (preferred) or type into the turn-in window (preferred), or attach the Word file (only if really necessary).

Business Name and Location:
Summarize the marketing strategy in a paragraph:

1. Describe the businesses general market and specific target markets.
General Market

· Geographically”



· Demographically:



· Psycho graphically


Target Markets:

2. What is the Purchase Behavior for the typical customer (frequency, quantity, payment method, involvement, brand loyalty, etc)?

3. What is the Product Concept for the business?

· Logo and branding







· Product or product lines offered



· Business positioning and competitive differentiation



· Location and physical layout



· Services provided



· Customer Service



· Business personality


· Wants and needs filled; psychological needs filled

4. Place Concept
· Role in the distribution channel



· Product and service logistics





· Added Value to the distribution channel and to the consumer



· Title/ownership



· Physical location criteria

5. Price Concept – explain the business’ pricing strategy, cost and markup considerations, competitive pricing considerations and value to the consumer.

6. Promotion Concept – Overall, how does the business communicate with its customers?
· What is the advertising strategy?







· What is the personally selling strategy?






· What Sale Promotional devices are used?






· What Publicity options are used?

