Discussion 3 Key   Answer – Publicity and Non-Traditional Advertising Media
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Name __________________________

1. A small business in Santa Cruz County has been selling local wines and leading tours of the wine country in our coastal area during the last year. Current customers rave about the tour and local residents are impressed with the wines for sale and the prices. The owner has a limited budget for advertising, enough to get the business going but not growing. What can the owner do to market her business and generate publicity for the local public and travelers to our area?
· List with Trade Associations – California Concierge Association

· Personally call on local hotels & motels

· Create a website

· Link to local chambers of commerce

· Pay for sponsored links on Google and other search engines

· Word of Mouth – newsletter or email newsletter promoting happenings in local area, offer referral gifts or discounts, etc (stay on their radar so they can talk about the great vacation they took, people love to “brag”)
· Contact professional and large businesses that have meetings and retreats or entertain clients

· List with Meeting Planners International and other like groups

· Local visitor and convention bureaus often they will promote you and often they offer free seminars to teach you to market to out of area and out of state customers
· Generate local and regional publicity – you’ll need unique selling propositions

· Create a brochure and distribute it

· List in travel mags

· Write press releases and distribute to media and the travel mags

· Send materials to editors pg guidebooks (Fodor’s, Conde Nast Traveler)

· Find other related groups (Bay Area Travel Writers – www.batw.org)

· Give free samples

· Write travel articles yourself

