Quiz 4 – Developing Messages from Objectives
Bus 50
Name __________________________

1. Working back from the Creative Slogans below, deduce what you think the seller originally planned as a message.
	Creative Slogan
	Planned Message

	Nissan: It’s a long ways to empty…in a Datsun
	Good Gas Mileage

	Solarcaine: for when you’re overdone by the sun
	

	Gilroy Auto Row: Drive a little, save a lot
	

	Capri Sun juice drinks: The all natural crowd pleaser
	

	California Milk Advisory Board: Got Milk?
	

	Scope Mouthwash: Aroma therapy for couples
	

	Timex: Takes a lickin’ and keeps on tickin’
	

	Ivory Soap: 99 and 44/100’s percent pure
	

	Dial Soap: How will sensitive skin react to Dial Soap?..It won’t
	

	Wendy’s: Where’s the Beef?
	

	Cadillac: It’s not your fathers Cadillac
	

	Hertz Car Rentals: Never stop at the counter again
	

	Michelin Tires: You’ve got a lot riding on them
	

	Avis Car Rentals: We’re number Two; We try harder
	

	Club Med: The antidote for civilization
	

	Federal Express: When it absolutely, positively has to be there overnight
	

	Yellow Pages: Let your fingers do the walking
	

	Burger King: Have it your way
	

	Visa: It's everywhere you want to be
	

	American Express: Don’t leave home without it
	

	Volkswagen: Drivers wanted
	

	Michelob Beer: Put a little weekend in your week
	

	Allstate Insurance: You're in good hands with Allstate
	

	Meow Mix Cat fo: Tastes so good cats ask for it by name
	

	Sure Antiperspirant: Raise your hand if you're sure
	



