Quiz 6 – Writing Headlines
Bus 50
Name __________________________

1. In Print advertising, headlines are read by five times more people than read the copy. Consequently, it is critical to write headlines that:
· Stop the reader flipping through pages

· Attract attention

· Stimulate interest

· Lead readers into the copy

· Flag down and select prime target audience segments

· Summarize the selling points or the message

· Identify the product/service or the seller

· Offer a benefit

Types of Headlines include those that
· Present news – “Now, dull, grey concrete is a thing of the past”
· Make a claim – “A deck this durable doesn’t grow on trees”
· Offer advice – “Can a cat’s nutritional needs change around age seven? Yes!”
· Inspire curiosity – “Take today off. Call in well”
· Give a command – “Fly this month and your friend flies free”
· Offer a challenge – “Racism is an infectious disease. Don’t infect your kids”
· Identify products/services/businesses/sellers – “Shake n Bake. There, you just made dinner”
Directions: Pick a product, service or business that is local and that interests you. Write one of each type of headline for it below.
Your Choice: ________________________________________________
	Present news



	Make a claim



	Offer advice



	Inspire curiosity



	Give a command



	Offer a challenge



	Identify products/services/businesses/sellers





